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Dynamic Oceans
Challenge
• Changing ocean conditions created unusual observations and reports, 

difficult to put into context
• Many NOAA entities involved in some aspect of research
• Translating the technical information into accessible language
• Connecting the ocean to people’s daily lives
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Dynamic Oceans
Audiences
• General public
• Ocean users, wildlife enthusiasts
• Media
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Dynamic Oceans
Approach
• Reach out to all NOAA entities working on dynamic oceans to tell one, 

cohesive story
• Use website feature stories and incorporate technical graphics
• Develop monthly 

newsletter
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Partnership with the Pacific Northwest College of Art
Challenge
• Need to communicate the complex environmental issues
• Need to inspire people to take action at a very individual level 
• Many new channels and platforms
• Need to catch attention quickly with visual appeal
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Partnership with the Pacific Northwest College of Art
Audiences
• Individuals
• Millennials, Gen-X
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Partnership with the Pacific Northwest College of Art
Approach
• Partner with Pacific Northwest 

College of Art to bridge 
environmental science 
and conservation with art.

• Challenge art students to 
relay scientific information 
and call-to-action 
messages
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Fish Passage
Challenge
• Technical and complex information
• Site-specific variations and 
• considerations
• Emotionally 
• charged
• Critical for salmon 
• recovery
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Fish Passage
Audiences
• Fish passage engineers
• Salmon recovery partners 
• General public
• NGOs
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Fish Passage
Approach
• Series of infographics to highlight technology
• Website series on case studies, including site-specific considerations
• Communicate before construction, during and results after 

completion
• Partner with World Fish Migration Day for international platform
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